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SEO for Printers

Digital marketing is not usually the �rst thing that comes to mind when promoting your

printing business. But in today’s technological environment, digital marketing for printing

companies and print providers is crucial in obtaining new customers and maintaining

relationships with the ones you already have.

Even before our company was started, I began producing great marketing ideas for printers.

From way back in the 20th century, my ideas for print branding, business development, and

customer communications have run through my blood. I’m David Murphy, founder of Nvent

Marketing, and I believe I understand, love, and promote the combined forces of print

marketing and digital marketing like no other agency or consultant.

Nvent Marketing loves print marketing

We understand print marketing

My name is David Murphy. For over 28 years, I have helped printers with their marketing in

every corner of the world, from Europe to Asia and throughout the Americas. My market and

application knowledge extends from labels and packaging to book manufacturing, from large

format printing to direct mail marketing, and from lithography and �exography to high-speed

inkjet printing.

My print marketing roots go back to the 1980s in the custom printed promotional products

market. From there, I learned about document management and digital work�ow in

production print environments. At RISO, Inc. I served as VP of Marketing for North America and

Latin America and worked with printing companies large and small. At HP, I served as Global

Director of Marketing for the industrial inkjet division (HP PageWide).

I started Nvent Marketing to use this experience to help owners invent marketing strategies

that will grow their business. I understand the print market. I have a plethora of marketing

experience. Now I want to share my knowledge with you with a collective guide on one of the

most important aspects of digital marketing: SEO for Printers
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Chapter 1: Introduction to SEO for Printers
Search engine optimization (SEO) is a crucial aspect of digital marketing that can help printing

companies increase their online visibility, attract more traf�c to their website, and generate

leads. However, many printers may not be aware of the bene�ts of SEO or how to implement it

effectively. In this eBook, we will provide a comprehensive guide to SEO for printers, covering

everything from basic de�nitions to advanced strategies and tactics.

Before we delve into the speci�cs of SEO, it's important to understand some basic marketing

terminology. Firstly, the marketing mix is a framework that helps businesses identify and

execute key marketing activities. It comprises the 4 Ps of marketing: product, price, promotion,

and place. For printers, this might translate to having a range of high-quality printing products

at competitive prices, promoting these products through various channels, and ensuring that

they are easily accessible to customers.

Another key concept in marketing is the customer journey, which refers to the various stages

that a customer goes through when interacting with a business. These stages include

awareness, consideration, purchase, and retention. By understanding the customer journey,

printers can tailor their marketing efforts to each stage and increase their chances of converting

prospects into customers.

Now, let's move on to SEO. Simply put, SEO is the process of optimizing a website to improve its

visibility and ranking on search engines such as Google, Bing, and Yahoo. When someone types

a query into a search engine, the results that appear are known as search engine results pages

(SERPs). The goal of SEO is to ensure that your website appears at the top of these SERPs for

relevant keywords and phrases.



SEO for Printers

As a marketing professional in the printing industry, I have seen �rsthand the impact that SEO

can have on a printing company's online presence. By implementing SEO strategies such as

keyword research, on-page optimization, and link building, printers can improve their website's

visibility, attract more traf�c, and ultimately, generate more leads and sales.

In the following chapters of this eBook, we will explore these strategies in more detail, providing

step-by-step instructions and best practices for optimizing your printing company's website for

search engines. So, let's get started on the journey to mastering SEO for printers!

For printing companies, SEO can be particularly effective as it can help them target customers

who are actively looking for printing services. By optimizing their website for keywords such as

"printing services," "business cards," or "brochure printing," printers can increase their chances of

appearing in search results when someone searches for these terms.
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Chapter 2: Understanding Keyword Research
for Printers
When it comes to SEO, keyword research is one of the most important steps in the process.

Keyword research involves identifying the words and phrases that people use when searching

for products or services related to your printing business. By understanding these keywords,

printers can optimize their website's content and improve their chances of appearing in search

results.

There are several factors to consider when conducting keyword research for printers. Firstly, it's

important to understand the intent behind each keyword. For example, someone searching for

"business cards" may be looking for design inspiration, while someone searching for "business

card printing services" is likely to be looking for a company that can print their cards for them.

By understanding the intent behind each keyword, printers can tailor their content to better

meet the needs of their target audience.

Another important factor to consider is keyword volume, which refers to the number of people

who are searching for a particular keyword each month. While it may be tempting to focus on

high-volume keywords, it's important to also consider the level of competition for each keyword.

High-volume keywords often have high levels of competition, which can make it dif�cult to rank

for them. Instead, you may want to focus on low-volume, long-tail keywords that have less

competition but are still relevant to your business.

Once you have identi�ed the keywords that are most relevant to your printing business, the

next step is to optimize your website's content for these keywords. This process, known as on-

page optimization, involves incorporating the keywords into your website's content in a natural

and strategic way. For example, you might include the keyword "brochure printing services" in

your website's page titles, meta descriptions, and content.
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In addition to on-page optimization, link building is another important aspect of SEO for

printers. Link building involves acquiring links from other websites back to your own website.

These links signal to search engines that your website is a credible and authoritative source of

information on your topic. There are several ways to acquire links, including guest blogging,

creating high-quality content that others want to link to, and participating in industry forums

and communities.

By understanding the keywords that are most relevant to your business, optimizing your

website's content, and building high-quality links, you can improve your website's visibility and

attract more traf�c from search engines. In the next chapter, we will dive deeper into on-page

optimization and explore the best practices for optimizing your website's content for search

engines.
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Chapter 3: Best Practices for On-Page
Optimization for Printers
On-page optimization is a crucial aspect of SEO for printers, as it involves optimizing your

website's content to make it more attractive to search engines. By incorporating relevant

keywords into your website's content you can improve your website's visibility and increase your

chances of ranking higher in search engine results pages.

In this chapter, we will explore some best practices for on-page optimization for printers,

including keyword placement, meta descriptions, and header tags.

Keyword Placement

When it comes to on-page optimization, keyword placement is key. It's important to incorporate

relevant keywords into your website's content without overdoing it. Aim to include your target

keywords in your website's page titles, meta descriptions, and throughout your website's

content. However, avoid "keyword stuf�ng," or overloading your content with keywords in an

attempt to manipulate search engine rankings. Not only is this ineffective, but it can also result

in penalties from search engines.

Meta Descriptions

Meta descriptions are HTML attributes that provide a brief summary of a webpage's content.

While meta descriptions don't directly affect search engine rankings, they can have an impact

on click-through rates from search engine results pages. Aim to write compelling and

informative meta descriptions that accurately re�ect the content of your webpage, and include

your target keywords where appropriate.
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Header tags, such as H1, H2, and H3, are HTML elements that are used to structure the content

of a webpage. They not only help to improve the readability of your website's content, but they

also provide search engines with a better understanding of the structure and hierarchy of your

content. Aim to include your target keywords in your website's header tags, where appropriate.

In addition to these on-page optimization best practices, it's also important to ensure that your

website is mobile-friendly, has a fast loading time, and has high-quality and relevant content.

These factors can all have an impact on your website's search engine rankings and user

experience.

By incorporating keyword research and strategy, optimizing your meta descriptions, and using

header tags effectively, you can improve your website's visibility and attract more traf�c from

search engines. In the next chapter, we will explore the best practices for link building for

printers.

Header Tags
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Chapter 4: Link Building Best Practices for
Printers
Link building is an essential component of SEO for printers, as it involves acquiring links from

other websites back to your own website. By building high-quality links from reputable sources,

you can improve your website's authority and credibility in the eyes of search engines. In this

chapter, we will explore some best practices for link building for printers.

Guest Blogging

One effective way to build links back to your website is through guest blogging. Guest blogging

involves writing high-quality content for other websites in your industry, with a link back to your

own website included in your author bio or within the content itself. By contributing valuable

content to other websites, you can not only build links back to your own website, but you can

also establish yourself as an expert in your �eld.

Content Creation

Another effective way to build links back to your website is by creating high-quality and relevant

content that others want to link to. This might include creating infographics, guides, or blog

posts that provide valuable information or insights to your target audience. By creating content

that is informative, engaging, and shareable, you can attract links back to your website from

other websites in your industry.
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Social Media

Social media can also be an effective tool for link building, as it allows you to share your content

and engage with others in your industry. By sharing your content on social media and engaging

with others in your industry, you can attract links back to your website and increase your online

visibility.

In addition to these link building best practices, it's important to prioritize quality over quantity

when it comes to link building. It's better to have a few high-quality links from reputable sources

than many low-quality links from irrelevant or spammy websites. It's also important to monitor

your website's backlink pro�le regularly and remove any links from low-quality or irrelevant

sources.

Participating in industry forums and communities is another effective way to build links back to

your website. By engaging with others in your industry and providing valuable insights and

information, you can establish yourself as a thought leader and attract links back to your

website. However, it's important to avoid spamming or self-promotion in these forums, as this

can result in a negative reputation and potential penalties from search engines.

Industry Forums and Communities
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Chapter 5: Measuring and Analyzing Your SEO
Success
After implementing various SEO strategies, it's important to measure and analyze your success

to determine what's working and what can be improved upon. In this chapter, we will explore

some key metrics to track and analyze to measure the success of your SEO efforts.

Keyword Rankings

One of the most important metrics to track is your keyword rankings. By tracking your rankings

for targeted keywords, you can determine how well your website is ranking in search engine

results pages (SERPs). You can use tools like Google Search Console or third-party tools like

Ahrefs or SEMrush to track your keyword rankings.

At Nvent Marketing we use Ahrefs to get a collective view of your website's performance

including keywords you are ranking for, website traf�c, and much more.

Website Traf�c

Another important metric to track is your website traf�c. By tracking your website traf�c, you can

determine how many visitors are coming to your website from search engines and other

sources. If your website traf�c is low, that is a key indicator that your other marketing materials

may be inef�cient and need to be updated.
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Conversion Rates

Tracking your conversion rates is also important to determine how many visitors are taking

action on your website, such as �lling out a form or making a purchase. By tracking your

conversion rates, you can determine which pages or campaigns are most effective at driving

conversions and make adjustments accordingly.

Bounce Rates

Bounce rates refer to the percentage of visitors who leave your website after viewing only one

page. High bounce rates can indicate that your website's content or user experience needs

improvement. By tracking your bounce rates, you can determine which pages or campaigns are

driving people off of your website and make adjustments accordingly.

Backlink Pro�le

Monitoring your backlink pro�le is also important to ensure that you are acquiring high-quality

links from reputable sources. By monitoring your backlink pro�le, you can identify any low-

quality or spammy links that may be harming your website's authority and take steps to

disavow them.

By tracking metrics like keyword rankings, website traf�c, conversion rates, bounce rates, and

backlink pro�le, you can determine what's working and what needs improvement in your SEO

strategy. With this information, you can make data-driven decisions to improve your website's

visibility and drive more traf�c and conversions.
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Chapter 6: Common SEO Mistakes to Avoid in
the Printing Industry
While implementing SEO strategies can improve your website's visibility and drive more traf�c,

there are also common mistakes that can harm your SEO efforts. In this chapter, we will explore

some common SEO mistakes to avoid in the printing industry.

Ignoring On-Page Optimization

As mentioned before, on-page optimization involves optimizing your website's content and

HTML structure for search engines. This includes optimizing your title tags, meta descriptions,

header tags, and content for targeted keywords. Ignoring on-page optimization can harm your

website's visibility in search engine results pages (SERPs) and result in missed opportunities for

traf�c and conversions.

Keyword Stuf�ng

Keyword stuf�ng involves overusing keywords on your website to try to rank higher in search

results. This can result in a poor user experience and harm your website's authority in the eyes of

search engines. Instead of keyword stuf�ng, focus on creating high-quality and relevant content

that includes targeted keywords in a natural way. Not only does this harm your website on

search engines, your consumers do not want to read keyword stuffed content either.

Poor User Experience

Providing a poor user experience on your website can harm your SEO efforts. This includes slow

loading times, dif�cult navigation, and irrelevant or low-quality content. Focus on providing a

fast and user-friendly website with high-quality and relevant content to improve your website's

authority and visibility.
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Duplicate Content

Having duplicate content on your website can harm your SEO efforts by confusing search

engines and resulting in a lower ranking. It's important to ensure that all content on your

website is unique and valuable to your target audience. Google ranks each unique web page

individually. Any duplicate content will force your web pages to compete for Google's attention,

resulting in sub-par SEO results.

Ignoring Local SEO

For printing companies that have a physical location, ignoring local SEO can harm your visibility

in local search results. This includes optimizing your website for local keywords and ensuring

that your business information is accurate and consistent across all online directories and

listings.

We have seen the impact of common SEO mistakes on a printing company's online presence.

By avoiding these common mistakes and focusing on creating high-quality and relevant

content, optimizing for targeted keywords, providing a user-friendly website, and prioritizing

local SEO, you can improve your website's authority and visibility in search engine results pages.
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Chapter 7: Staying Up-to-Date with SEO Trends
in the Printing Industry
SEO is an ever-evolving �eld, with search engines constantly updating their algorithms and

ranking factors. Staying up-to-date with SEO trends is crucial for printing companies that want

to stay ahead of the competition and drive more traf�c and conversions. In this chapter, we will

explore some SEO trends in the printing industry to keep an eye on.

Mobile Optimization

With more and more people using their mobile devices to browse the internet, mobile

optimization has become crucial for SEO success. Printing companies should ensure that their

website is mobile-friendly and provides a seamless user experience on all devices.

Voice Search

As voice assistants like Amazon Alexa and Google Home become more popular, optimizing for

voice search has become important for SEO success. This involves optimizing your website for

long-tail keywords and natural language queries. That way, if someone asks a speci�c question

relevant to your industry, voice assistants are more likely to provide your content as a response.

Local SEO

For printing companies with a physical location, local SEO has become increasingly important

for driving traf�c and conversions. This involves optimizing your website for local keywords,

ensuring that your business information is accurate and consistent across all online directories

and listings, and engaging with local customers through social media and other channels.
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Creating high-quality and relevant content has always been important for SEO success, and this

trend will continue to be crucial in the printing industry. Printing companies should focus on

creating content that is valuable and informative to their target audience.

Arti�cial Intelligence

As search engines become more sophisticated, arti�cial intelligence (AI) is playing an

increasingly important role in SEO. AI is used to better understand user intent and provide more

relevant search results. Printing companies should stay up-to-date with AI trends and adjust

their SEO strategies accordingly. You do not want to ignore the advantages of AI technology, but

use it as a tool, not a cheat code.

By focusing on mobile optimization, voice search, local SEO, content quality and relevance, and 

arti�cial intelligence, printing companies can improve their website's authority and visibility in 

search engine results pages.

Content Quality and Relevance
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Chapter 8: Outdated Marketing Practices in the
Printing Industry
As digital marketing and SEO continue to grow in importance, many traditional marketing

practices in the printing industry have become less effective. In this chapter, we will explore

some common marketing practices in the printing industry that are no longer as effective as

they used to be and compare them to digital marketing and SEO.

Print Advertising

Print advertising, such as ads in magazines and newspapers, has been a staple of the printing

industry for decades. However, with the rise of digital marketing, print advertising has become

less effective at reaching and engaging with target audiences. Digital marketing and SEO offer

more targeted and cost-effective ways to reach potential customers through channels like

search engines, social media, and email marketing. Don't get me wrong, print advertising will

always have its bene�ts, but in today's digital landscape, it's important to not solely rely on this

traditional tactic.

Direct Mail

Direct mail, such as postcards and �yers, has also been a popular marketing practice in the

printing industry. However, with the increasing cost of postage and the growing popularity of

digital communication, direct mail has become less effective at reaching and engaging with

target audiences. Digital marketing and SEO offer cheaper and more personalized ways to

reach potential customers through channels like email marketing and targeted social media

ads.
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Cold calling, where sales representatives call potential customers without prior contact or

permission, has been a common sales tactic. However, with the increasing popularity of caller ID

and the growing annoyance of unsolicited calls, cold calling has become less effective and more

likely to turn potential customers away. Digital marketing and SEO offer more targeted and

permission-based ways to reach potential customers through channels like email marketing

and search engine advertising.

Trade Shows

Trade shows, where printing companies showcase their products and services at industry events,

have long been a popular marketing practice. However, with the increasing cost of attending

trade shows and the growing importance of digital communication, trade shows have become

less effective at reaching and engaging with target audiences.

In conclusion, many traditional marketing practices in the printing industry have become less

effective in the age of digital marketing and SEO. While print advertising, direct mail, cold

calling, and trade shows may still have some value, they are no longer the most effective or cost-

ef�cient ways to reach and engage with target audiences. Digital marketing and SEO offer

more targeted, cost-effective, and personalized ways to reach potential customers through

channels like search engines, social media, and email marketing. As such, printing companies

should consider adapting their marketing strategies to stay competitive in the digital age.

Cold Calling
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Chapter 9: Adapting to the Evolving Digital
Environment in the Printing Industry
The printing industry has undergone signi�cant changes in recent years, driven by the

increasing importance of digital communication and marketing. As such, printing companies

that adapt to the evolving digital environment can gain a signi�cant advantage over their

competition. In this chapter, we will explore why it is worth the investment to engage in SEO

efforts and adapt to the evolving digital environment in the printing industry.

Improved Online Visibility

One of the main bene�ts of engaging in SEO efforts and adapting to the evolving digital

environment is improved online visibility. By optimizing your website for search engines and

leveraging digital marketing channels like social media and email marketing, you can reach a

wider audience and attract more potential customers. This can help you stand out from your

competition and establish your brand as a leader in the printing industry. Today, being

recognized as a thought-leader and industry professional in your industry in more important

than ever. 

Increased Lead Generation

Another bene�t of engaging in SEO efforts and adapting to the evolving digital environment is

increased lead generation. By targeting the right keywords and demographics through SEO and

digital marketing channels, you can attract more quali�ed leads and convert them into paying

customers. This can help you grow your business and increase your revenue over time.
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Finally, adapting to the evolving digital environment can give printing companies a signi�cant

competitive advantage. By staying up-to-date with the latest digital marketing trends and

leveraging SEO and digital marketing channels, you can stand out from your competition. This

can help you win more business and build a loyal customer base over time.

In conclusion, engaging in SEO efforts and adapting to the evolving digital environment is worth

the investment for printing companies that want to stay competitive and grow their business.

By improving your online visibility, increasing lead generation, adopting cost-effective marketing

strategies, and gaining a competitive advantage, you can take your printing business to the next

level and establish yourself as a leader in the digital age.

Engaging in SEO efforts and adapting to the evolving digital environment can also be a cost-

effective marketing strategy. While traditional marketing practices like print advertising and

trade shows can be expensive and time-consuming, digital marketing and SEO offer more

targeted and cost-ef�cient ways to reach potential customers. By investing in SEO and digital

marketing, you can get more bang for your buck and see a higher return on investment over

time.

Competitive Advantage

Cost-Effective Marketing
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Chapter 10: The Bene�ts of Hiring a Digital
Marketing Agency for SEO
While engaging in SEO efforts and adapting to the evolving digital environment is crucial for

printing companies, it can be a daunting task for those without expertise in the �eld. That's

where hiring a digital marketing agency can come in handy. In this chapter, we will explore why

a company should consider hiring a digital marketing agency such as Nvent Marketing to

handle their SEO efforts instead of doing it in-house.

Industry Expertise

One of the main bene�ts of hiring a digital marketing agency is industry expertise. Digital

marketing agencies have a team of professionals who are experts in their respective �elds,

including SEO, social media marketing, content creation, and more. By hiring a digital

marketing agency, you can leverage their expertise and knowledge to develop a more effective

SEO strategy and stay ahead of your competition.

Access to Advanced Tools and Technologies

Another bene�t of working with a digital marketing agency is access to advanced tools and

technologies. Digital marketing agencies have access to a range of sophisticated SEO tools and

technologies that may not be available to companies that handle their SEO in-house. This can

help you develop a more comprehensive and effective SEO strategy that can drive better results

for your business.
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Frees Up Time for Other Tasks

By hiring a digital marketing agency to handle your SEO, you can free up time for other

important tasks within your business. This can help you focus on core business activities like

product development, customer service, and sales, while leaving the SEO efforts to the experts.

This can help you grow your business faster and more ef�ciently.

In conclusion, hiring a digital marketing agency is a wise decision for companies that want to

improve their SEO efforts and stay competitive in the digital age. By leveraging industry

expertise, accessing advanced tools and technologies, reducing costs, and freeing up time for

other important tasks, you can get better results from your SEO efforts and take your printing

business to the next level.

SEO is a critical component of digital marketing for printing companies that want to thrive in

the modern business landscape. While traditional marketing practices like print advertisements

and direct mail are still relevant, they are no longer as effective as they used to be. By adapting

to the evolving digital environment, printing companies can gain a signi�cant advantage over

their competition and reach a wider audience with their products and services. Investing in SEO

efforts can be a game-changer for printing companies, and working with a digital marketing

agency can help ensure that those efforts are as effective as possible. With the tips and

strategies outlined in this eBook, printing companies can develop a robust SEO strategy that

helps them achieve their business goals and succeed in the digital age.

Hiring a digital marketing agency can also be a cost-effective solution for companies that want

to improve their SEO efforts. While hiring a team of digital marketers can be expensive and

time-consuming, outsourcing your SEO efforts to a digital marketing agency can help you save

money and get better results. You can also scale your SEO efforts up or down as needed,

depending on your business needs.

Cost-Effective Solution




